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What do we know ? ? ? 

Å69-70 Million children & youth
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What do we know ? ? ? 

ÅGen X
ÅOlder Millennials 
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What do we know ? ? ? 

ÅGen X
ÅOlder Millennials
ÅSome Gen X are Grand-paretns! 

Parents
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What do we know ? ? ? 

ÅMost diverse American generation
Å22% Latinx 
Å15% African-American
Å9% Asian-American

Ethnicity
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What do we know ? ? ? 

Å50% are on a screen 4+ hrs. daily
ÅGrandparents have smart-phones
ÅSchools give computers like books
Å73% have streaming video service

Digital Reality

-Netflix, Prime, etc.





Post-Christian



Post-Christian
Å9% Engaged / Active in Church
Å33%  Attend Church some
Å16%  Unchurched ςidentify Christian
Å7% Other Faith
Å34%  No Affiliation



Post-Christian
/ŀƴΩǘ ŀǎǎǳƳŜ ŀƴȅƻƴŜ ƪƴƻǿǎ ǘƘŜ ǎǘƻǊƛŜǎ ǿŜ ŀǎǎǳƳŜ ŜǾŜǊȅƻƴŜ ƪƴƻǿǎΦ
/ŀƴΩǘ ŀǎǎǳƳŜ ǘƘŜ /ƘǳǊŎƘ ƘƻƭŘǎ ŀǳǘƘƻǊƛǘȅ ŦƻǊ ŎƻƳƳǳƴƛǘȅΣ ŦŀƳƛƭƛŜǎΣ ƻǊ ƛƴŘƛǾƛŘǳŀƭǎ 
Formation starts with a blank slate as often as it starts with firm foundation 





No Real Safety
/ŀƴΩǘ ŀǎǎǳƳŜ ŀƴȅƻƴŜ ƪƴƻǿǎ ǘƘŜ ǎǘƻǊƛŜǎ ǿŜ ŀǎǎǳƳŜ ŜǾŜǊȅƻƴŜ ƪƴƻǿǎΦ
/ŀƴΩǘ ŀǎǎǳƳŜ ǘƘŜ /ƘǳǊŎƘ ƘƻƭŘǎ ŀǳǘƘƻǊƛǘȅ ŦƻǊ ŎƻƳƳǳƴƛǘȅΣ ŦŀƳƛƭƛŜǎΣ ƻǊ ƛƴŘƛǾƛŘǳŀƭǎ 
Formation starts with a blank slate as often as it starts with firm foundation 



No Real Safety
ÅGrown up with school shootings
ÅActive Shooter drills in public
ÅChurch has emergency plan
ÅClimate change makes world unsafe
ÅWar on terror has no boarders



No Real Safety
/ŀƴΩǘ ǇǊŜǘŜƴŘ ŜǾŜǊȅǘƘƛƴƎ ƛǎ hY ǿƘŜƴ ǘƘŜȅ ƪƴƻǿ ƛǘ ƛǎ ƴƻǘΦ
Can be more honest about problems in the world because they are already know
5ŜǎƛǊŜ ŦƻǊ ά{ŀŦŜ {ǇŀŎŜέ ƛƴ ǘŜƴǎƛƻƴ ǿƛǘƘ ŀƴȄƛƻǳǎ ƴƻǊƳŀƭƛǘȅ





Identity



Identity
Å43% Prof / Ed Achievement
Å42% Hobbies / Pastimes
Å37 % Gender / Sexuality
Å35% Friends

-Top 2 are almost double Boomers
-Gender is only 4% different from Boomers



Identity
Å34% Family / Upbringing

Å34% Religion

-Millennials 40%
-Gen X 40%
-Boomers 46% 



Identity
Å34% Family / Upbringing
Å34% Religion

-Millennials 32%
-Gen X 34%
-Boomers 43% 



Identity
Å23% Race / Ethnicity
Å21% Geographic Region

-Both are similar with previous generations



Identity
Å13% Social / Economic Class
Å13% Political Affiliation

-Both are similar with previous generations



Identity
All previous generations listed Family at #1 identify marker
1 in 8 (12%) Describe themselves as non-gender conforming / 7% - Bisexual
Ethnicity, Geography, and Economics are fairly static across generations





Relative Truth



Relative Truth
ÅRight and wrong change over time

Z = 24% Boomers = 12%

ÅHomosexual behavior is wrong
Z = 20% Boomers = 41%



Relative Truth
ÅSex before marriage is wrong

Z = 21% .Ωǎ Ґ нн҈  WW2 = 22%

ÅMarriage as lifetime commitment
Z = 38% .Ωǎ Ґ пт҈  WW2 = 66%

9% change 59% change



Relative Truth
ÅEven if it were legal, Christians 

should not use marijuana.
Z = 21% .Ωǎ Ґ но҈  WW2 = 44%

1% change 21% change



Relative Truth
Affirm the beliefs of others as equally valid as their own, even when different.
Less different from previous generations than Boomers from WW2 generation.
Perceived as dramatically different ςŘŜŦƛƴŜŘ Ƴƻǎǘƭȅ ōȅ ŜǾŀƴƎŜƭƛŎŀƭ άǘǊǳǘƘǎέΦ



Relative Truth
Affirm the beliefs of OTHERSand stand up for them.
Comfortable with DIFFERENCEwithout seeing someone as OTHER
This scares the Ba-Geebersout of Evangelicals! 





Maturity



Maturity
ÅMark of Adulthood

42% Financial Independence
23% Emotional Maturity
17% Legally an adult (18)
6% Career Stability
0% Married
2% Parenthood



Maturity
Affirm the beliefs of others as equally valid as their own, even when different.
Less different from previous generations than Boomers from WW2 generation.
Perceived as dramatically different ςŘŜŦƛƴŜŘ Ƴƻǎǘƭȅ ōȅ ŜǾŀƴƎŜƭƛŎŀƭ άǘǊǳǘƘǎέΦ





Learning



Learning
ÅCollaborative
ÅImmersive / Participating
ÅMultiple Venues / Sources



Learning
ÅPersonalized / Exploring
ÅFocus on Network over Institution
ÅMore about How than What




